     “E-COMMERCE”  INDIVIDUAL COURSE DESCRIPTION  
	Course Unit Title
	E-Commerce

	Course Unit Code
	AMRK 208

	Type of Course Unit 
	Compulsory

	Level of Course Unit 
	Associate Degree

	Number of ECTS Credits Allocated
	3 ECTS

	Theoretical (hour/week)
	2

	Practice (hour/week)
	1

	Laboratory (hour/week)
	-

	Year of Study
	2

	Semester when the course unit is delivered
	Spring

	 Name of Lecturer (s)
	Samson Fadiya

	Mode of Delivery 
	Face to Face

	Language of Instruction 
	English

	Prerequisities and co-requisities 
	None

	Recommended Optional Programme Components 
	None

	Work Placement(s)
	None 

	Objectives of the Course
	The growth of the Internet continues to have a tremendous influence on business. Companies and organizations of all types and sizes are rethinking their strategies and how they run their operations. This new course challenges students to explore the realities and implications of internet business (i.e., e-commerce) from a marketer's perspective. Business-to-consumer (B2C) and business-to-business (B2B) e-commerce markets are examined.

	Learning Outcomes
	Upon successful completion of this course students will be able to:

· To gain an understanding of basic concepts, theories, and business models underlying e-commerce

· To apply e-commerce theory and concepts to what e-marketers are doing in "the real world"

· To improve familiarity with current challenges and issues in e-commerce Use a desktop database package to create, populate, maintain, and query a database.



	Course Contents
	The course introduces students to a wide range of electronic commerce issues for marketers, as a foundation for continual learning in the dynamic e-commerce environment.

	Weekly Detailed Course Contents  
	WEEKS
	TOPICS

	
	
	Theoretical Courses
	Application

	
	1
	Introduction- Orientation: Overview of the Course
	

	
	2
	Chapter 1- Introduction to Internet Business. 
	Discussion,  Q&A

	
	3
	Chapter 2- Infrastructure The Internet and Technology.
	Discussion

	
	4
	Chapter 3- Business Models for Internet Business. Internet Business & Marketing I: Basic Marketing Concepts & Technology. 
	Group work, workshops

	
	5
	Chapter 5- Internet Business & Marketing II: B2C and B2B Marketing and Branding Strategies. 
	Discussion

	
	6
	Quiz #1
	

	
	7
	Midterm Exams
	

	
	8
	Chapter 6- E-Commerce Advertising I and E-Commerce Advertising II

	Workshops, Q & A

	
	9
	Chapter 7- E-Commerce Retailing & Services, Online Media: Publishing & Entertainment Industry. Chapter 8- Social Networking, Communities & Actions I

	Discussion

Q & A

	
	10
	Chapter 9-, Social Networking, Communities, & Actions II. Commerce & Ethics
	Group work and discussion

	
	11
	Project Presentations 
	

	
	12
	Quiz #2
	

	
	13
	Final Exams
	

	Textbook / Material / Recommended Readings
	E-Commerce 2012: Business. Technology. Society. (2012) 

By Kenneth C. Laudon & Carol Guercio Traver, Person 
Supplementary material:



	ASSESSMENT

	Semester (Year) Interior Activities
	Number
	 Semester (year) Note the% Contribution to

	Attendance and Participation
	13
	10

	Quiz
	2
	10

	Project
	1
	15

	Midterm
	1
	30

	Final
	1
	35

	TOTAL
	
	100

	Course Learning, Teaching and Assessment Activities in the FrameworkCalculation of the workload

	Activities
	Number 
	Duration (hour) 
	Total Workload(hour)

	Hours per week (theoretical)
	13
	2
	26

	Hours per week (Application)
	13
	1
	13

	Quiz
	2
	10
	20

	Project
	1
	10
	10

	Midterm
	1
	12
	12

	Final
	1
	13
	13

	                       TOTAL WORKLOAD (hour)=94

	AKTS CREDIT COURSE = Total Work Load(hour)/(30 hours/AKTS)= 94/30 = 3.13≅3



Contribution of Learning Outcomes to Programme Outcomes
	Learning Outcomes
	Programme Outcomes



	
	PO 1
	PO 2
	PO 3
	PO 4
	PO 5
	PO 6
	PO 7
	PO 8
	PO 9
	PO 10
	PO 11
	PO 12

	LO1
	5
	3
	2
	5
	2
	5
	3
	5
	
	
	
	

	LO2
	5
	3
	2
	5
	2
	5
	3
	5
	
	
	
	

	LO3
	5
	4
	4
	5
	4
	5
	5
	5
	
	
	
	

	LO4
	5
	4
	4
	5
	4
	5
	5
	5
	
	
	
	

	LO5
	5
	4
	4
	5
	4
	5
	5
	5
	
	
	
	

	LO6
	5
	4
	4
	5
	4
	5
	5
	5
	
	
	
	

	LO7
	
	
	
	
	
	
	
	
	
	
	
	

	LO8
	
	
	
	
	
	
	
	
	
	
	
	

	LO9
	
	
	
	
	
	
	
	
	
	
	
	


Contribution Level: 
1 Very Low  
2 Low
    3 Medium
  4 High    
5 Very High
