‘Practice of PR   INDIVIDUAL COURSE DESCRIPTION  
	Course Unit Title
	Practice of PR

	Course Unit Code
	APRE 204

	Type of Course Unit 
	Compulsory

	Level of Course Unit 
	Associate Degree

	Number of ECTS Credits Allocated                                            
	4 ECTS

	Theoretical (hour/week)
	3

	Practice (hour/week)
	-

	Laboratory (hour/week)
	-

	Year of Study
	2

	Semester when the course unit is delivered
	2

	 Name of Lecturer (s)
	Assist. Prof. Dr. Yosra Jarrar

	Mode of Delivery 
	Face to Face

	Language of Instruction 
	English

	Prerequisities and co-requisities 
	None

	Recommended Optional Programme Components 
	None

	Work Placement(s)
	None 

	Objectives of the Course
	The course provides a comprehensive introduction of the theory, history, practice and future of public relations in comparison to other persuasion activities. It also presents an overview of the ethical standards required of public relations practitioners.

	Learning Outcomes
	Students will be able to: 

Sketch the history and development of the advertising and public relations industry

Analyze the different areas of the public relations industry

Explain how public relations, advertising and other persuasion industries are coming together to produce integrated marketing communication

Explain the debate that critics have about the persuasion industries 

Identify the ethical standards required of public relations professionals 

Define crisis planning techniques

	Course Contents
	History of persuasion industries (advertising/ public relations)

Types of advertising agencies 

Production of ads

Branding and positioning 

Areas of public relations

Integrated marketing communication 

Ethics and professionalism 

Crisis communication  

	Weekly Detailed Course Contents  
	WEEKS
	TOPICS

	
	
	Theoretical Courses
	Application

	
	1
	The marketin mix
	Identifying the four Ps

	
	2
	 The Promotion mix
	Identifying the promotion mix components 

	
	3
	Advertising 
	Identifying the characteristics and golas of advertising

	
	4
	An Overview of Public Realtions (The Rise of PR)
	Distinguishing between Public Relations, Advertising and other promotion mix components 

	
	5
	An Overview of  Modern Public Realtions 
	Defining functions of contemporary public relations

	
	6
	 (Presentation)
	Evaluation of the presentation 

	
	7
	Public Relations Agencies 
	Identifying the most prominent public relations activities

	
	8
	Corporate Communcations 
	Defining the structure of corporate communications

	
	9
	Midterm  exam
	

	
	10
	Production in the public relations industry
	Writing a press release 

	
	11
	Distribution in the public relations industry
	Identifying media technologies that are used for the distribution of PR materials


	
	12
	Exhibition in the public relations industry
	 Identifying how PR practitioners help the media get their work done

	
	13
	The rise of integrated marketing communication/marketing
	 Identifying how Integrated marketing communications (IMC) attempts to combine the activities of advertising and public relations in order to benefit a client 

	
	14
	Presentations
	Evaluation of Presentations

	
	15
	Final Exam
	 

	
	
	
	

	Textbook / Material / Recommended Readings
	Wilcox, Dennis L., Glen T. Cameron. Public Relations Strategies and Tactics, Tenth Edition. Boston, MA: Allyn and Bacon, 2011

	ASSESSMENT

	Semester (Year) Interior Activities
	Number
	 Semester (year) Note the% Contribution to

	 Presentations 
	2
	30

	Midterm exam
	1
	30

	Final exam
	1
	40

	TOTAL
	
	100

	Semester (year) Grades of Domestic Contribution Activities
	60

	Semester (year) of the Final Exam grade Contribution
	40

	
	TOTAL
	100

	Course Learning, Teaching and Assessment Activities in the FrameworkCalculation of the workload

	Activities
	Number 
	Duration (hour) 
	Total Workload(hour)

	Hours per week (theoretical)
	15
	3
	45

	Hours per week (Application)
	
	
	

	Presenting of observations and  practices as report
	2
	2
	4

	The preparation and presentation of the report, research paper.
	2
	3
	6

	internet and library research.
	5
	3
	15

	Preparing  and presentations of homework.
	2
	10
	20

	Quiz

Preparation for quiz
	
	
	

	Supervision 

a)  Midterm Examination

b)Self-study for exam
	1
1
	1
18
	                        19

	Final Exam

a) Exam

b)  individual studies for exam
	1
1
	1
12
	13

	                       TOTAL WORKLOAD (hour)=122

	AKTS CREDIT COURSE = Total Work Load(hour)/(30 hours/AKTS)= 122/30=4.06=4



Contribution of Learning Outcomes to Programme Outcomes
	Learning Outcomes
	Programme Outcomes



	
	PO 1
	PO 2
	PO 3
	PO 4
	PO 5
	PO 6
	PO 7
	PO 8
	PO 9
	PO 10
	PO 11
	PO 12

	LO1
	
	
	
	
	
	
	
	
	
	
	
	

	LO2
	
	
	
	
	
	
	
	
	
	
	
	

	LO3
	
	
	
	
	
	
	
	
	
	
	
	

	LO4
	
	
	
	
	
	
	
	
	
	
	
	

	LO5
	
	
	
	
	
	
	
	
	
	
	
	

	LO6
	
	
	
	
	
	
	
	
	
	
	
	

	LO7
	
	
	
	
	
	
	
	
	
	
	
	

	LO8
	
	
	
	
	
	
	
	
	
	
	
	

	LO9
	
	
	
	
	
	
	
	
	
	
	
	


Contribution Level: 
1 Very Low  
2 Low
    3 Medium
  4 High    
5 Very High
