‘’Advertising Production’’   INDIVIDUAL COURSE DESCRIPTION  
	Course Unit Title
	Advertising Production (Communication Faculty)

	Course Unit Code
	APRE 205

	Type of Course Unit 
	Compulsory

	Level of Course Unit 
	Associate Degree

	Number of ECTS Credits Allocated                                            
	4 ECTS

	Theoretical (hour/week)
	3

	Practice (hour/week)
	-

	Laboratory (hour/week)
	-

	Year of Study
	2

	Semester when the course unit is delivered
	2

	 Name of Lecturer (s)
	Assistant Professor Dr Shema Bukhari

	Mode of Delivery 
	Face to Face

	Language of Instruction 
	English

	Prerequisities and co-requisities 
	None

	Recommended Optional Programme Components 
	None

	Work Placement(s)
	None 

	Objectives of the Course
	This course aims at developing project of advertisement production through critical and creative thinking. It is designed to support students’ growth as creative media professionals and provide an opportunity to develop range of specialist skills. Students will be familiarized with a range of production areas including design, photography, and screenwriting and so on.

	Learning Outcomes
	1. Demonstrate skills in organization, time management, communication and personal productions.

2. Demonstrate an understanding of the relationship of form, content and audience in media production.

3. Use critical awareness and cultural understandings to explore and develop main ideas.

4. Understand how media communicate ideas in particular contexts and for different audiences and purposes

5. Present ideas, designs and/or production plans.

6. Understand the influence of social, historical and cultural contexts on media production and use 

7. Understand how cultural values are influenced by the media and in turn influence media production.

8. Understand how media communicate ideas in particular contexts and for different audiences and purposes 

9. explore technologies, codes and conventions to create meaning and develop ideas 

10. Present ideas, designs and/or production plans.

	Course Contents
	Introduction to media production. Advertisement design. Popular culture. Journalism. Media Production and Analysis. Advertisement design for global audience. Advertisement Production and Analysis. Information and communication technology. Media art. Power and persuasion

	Weekly Detailed Course Contents  
	WEEKS
	TOPICS

	
	
	Theoretical Courses
	Application

	
	1
	Introduction to media production


	Various techniques of advertisement



	
	2
	Advertisement design


	Semiotics of an ad

	
	3
	Popular culture


	view, listen to and interact with a range of popular media, develop their own ideas, learn production skills and apply

	
	4
	Journalism


	Media languages 

	
	5
	Media Production and Analysis


	Production • Skills and processes

	
	6
	Advertisement design for global audience


	Representation • Audience

	
	7
	Group work presentation


	

	
	8
	Midterm  exam
	

	
	9
	Advertisement Production and Analysis
	Skills and processes

Media trends

	
	10
	Information and communication technology


	Use of social media

	
	11
	Media art 


	Employing differnt techniques

	
	12
	Power and persuasion


	Audience

Discussions about the final project

	
	13
	Discussion session on the respective ads
	

	
	14
	Presentation


	

	
	15
	Final Exam
	 

	
	
	
	

	Textbook / Material / Recommended Readings
	The Practice of Advertising – Edited by Adrian Mackay . 5th Edition- Elsevier

	ASSESSMENT

	Semester (Year) Interior Activities
	Number
	 Semester (year) Note the% Contribution to

	Portfolio
	4
	40

	Midterm exam
	1
	30

	Final exam
	1
	40

	TOTAL
	
	100

	Semester (year) Grades of Domestic Contribution Activities
	60

	Semester (year) of the Final Exam grade Contribution
	40

	
	TOTAL
	100

	Course Learning, Teaching and Assessment Activities in the FrameworkCalculation of the workload

	Activities
	Number 
	Duration (hour) 
	Total Workload(hour)

	Hours per week (theoretical)
	14
	3
	42

	Hours per week (Application)
	
	
	

	Presenting of observations 
	2
	1
	2

	The preparation and presentation of the report, research paper.
	
	
	

	internet and library research.
	9
	3
	27

	Preparing  and presentations of homework.
	1
	11
	 11

	Quiz

Preparation for quiz
	1

1
	         1

1
	2

	Supervision 

a)  Midterm Examination

b)Self-study for exam
	1

1
	1

14
	15

	Final Exam

a) Exam

b)  individual studies for exam
	1

1
	1

19
	20

	                       TOTAL WORKLOAD (hour)=119

	AKTS CREDIT COURSE = Total Work Load(hour)/(30 hours/AKTS)= 119/30 = 3.96=4



Contribution of Learning Outcomes to Programme Outcomes
	Learning Outcomes
	Programme Outcomes



	
	PO 1
	PO 2
	PO 3
	PO 4
	PO 5
	PO 6
	PO 7
	PO 8
	PO 9
	PO 10
	PO 11
	PO 12

	LO1
	
	
	
	
	
	
	
	
	
	
	
	

	LO2
	
	
	
	
	
	
	
	
	
	
	
	

	LO3
	
	
	
	
	
	
	
	
	
	
	
	

	LO4
	
	
	
	
	
	
	
	
	
	
	
	

	LO5
	
	
	
	
	
	
	
	
	
	
	
	

	LO6
	
	
	
	
	
	
	
	
	
	
	
	

	LO7
	
	
	
	
	
	
	
	
	
	
	
	

	LO8
	
	
	
	
	
	
	
	
	
	
	
	

	LO9
	
	
	
	
	
	
	
	
	
	
	
	


Contribution Level: 
1 Very Low  
2 Low
    3 Medium
  4 High    
5 Very High
