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Civil Aviation and Cabin Services

	Course Unit Title/Ders Adı
	Marketing in Aviation

	Course Unit Code/Ders Kodu
	CACS112

	Type of Course Unit/Ders statüsü
	Elective, Civil Aviation and Cabin Services 

	Level of Course Unit/Ders seviyesi
	1st Year

	National Credits/Ulusal kredi
	2

	Number of ECTS Credits Allocated/AKTS değeri
	3 ECTS

	Theoretical (hour/week)/Haftalık teorik ders saati
	2

	Practice (hour/week)/Uygulama durumu
	-

	Laboratory (hour/week)/Laboratuvar durumu
	-

	Year of Study/ Dersin yılı
	1

	Semester when the course unit is delivered/Ders dönemi
	2

	Course Coordinator/Ders koordinatörü
	

	Name of Lecturer (s)/Ders sorumlu öğretim elemanı
	

	Name of Assistant (s)/Asistan adı
	

	Mode of Delivery/Dersin işlenişi
	Face to Face

	Language of Instruction/Dersin dili
	English

	Prerequisites and co-requisites/Dersin ön koşulu
	-

	Recommended Optional Program Components/Önerilen opsiyonel program unsurları
	

	Objectives of the Course/Dersin amacı

	· Teaching the concept of marketing generally 
· Teaching the marketing strategies

	Course Description/ Dersin Tanımı

	This course introduces students to the principles and practices of marketing within the aviation industry. It covers airline business models, the marketing mix, branding, pricing, customer loyalty programs, and the impact of digital tools such as social media. Students will explore both theoretical frameworks and real-world aviation marketing strategies through case studies and industry examples.

	Learning Outcomes/Öğrenme çıktıları
	

	By the end of this course, students will be able to, /Bu ders tamamlandığında öğrenciler;
	Evaluation/ Değerlendirme

	1
	Understand the basic principles and concepts of marketing in general
	1, 3

	2
	Explain aviation industry marketing strategies and their applications
	1, 3

	3
	Analyze airline business models and their market positioning
	1, 3

	4
	Understand the elements of the marketing mix (product, price, place, promotion) in aviation
	1, 3

	5
	Evaluate branding strategies used by airlines
	3, 4

	6
	Understand customer loyalty programs and their role in aviation marketing
	1, 3

	7
	Analyze the impact of digital marketing and social media in the aviation industry
	3, 4

	8
	Apply basic marketing knowledge to aviation-related case studies
	3, 4

	9
	Develop awareness of customer behavior in airline services
	1, 3

	10
	Interpret real-world aviation marketing practices and strategies
	3, 4

	Assessment Methods: 1. Exam, 2. Assignment 3. Project/Report, 4. Presentation, 5 Lab-Work
Değerlendirme Metodu: 1. Sınav, 2. Ödev, 3. Proje, 4. Sunum, 5. Laboratuvar

	Course’s Contribution to Program/Dersin Programa Katkıları

	
	CL/KS

	1
	Understanding the basic concepts, structure, and functioning of the civil aviation industry and cabin services operations.
	4

	2
	Managing passenger service processes in a professional manner.
	4

	3
	Ensuring passenger safety and satisfaction during flight operations.
	3

	4
	Analyzing passenger behavior and providing appropriate service approaches.
	4

	5
	Communicating effectively with passengers from different cultural backgrounds.
	4

	6
	Continuously developing professionally and following current developments in the aviation sector.
	4

	CL (Contribution Level): 1.Very Low, 2.Low, 3.Moderate, 4.High, 5.Very High
Katkı seviyesi(KS): 1. Çok düşük, 2. Düşük, 3. Orta, 4. Yüksek, 5. Çok yüksek

	 Course Contents/Ders İçeriği

	Week/Hafta
	
	Exams/ Sınavlar

	1
	Introduction to the historical marketing development
	

	2
	Macro and microenvironment of marketing
	

	3
	Airline business models, e.g. network, low cost, alliances
	

	4
	The marketing planning process, Use of AI in customer personalization and targeted advertising
	

	5
	Industry trends and performance in Aviation Marketing
	

	6
	Recognize the key principles of aviation marketing
	

	7
	The Marketing Mix (the 7 P’s)
	

	8
	Midterm Exam
	Midterm

	9
	Brand and product management & an example of airline company
	

	10
	Promotional and PR activity
	

	11
	Pricing, revenue management, channel strategy & examples, AI-driven pricing and demand forecasting
	

	12
	Market segmentation, targeting, and positioning
	

	13
	Customer focus and loyalty programs (FFP)
	

	14
	The Social Media revolution & airline mobile applications
	

	15
	Final Exam
	Final

	Recommended Sources/Önerilen kaynaklar

	Textbook: 
Doganis, R. (2019). Flying off course: Airline economics and marketing (5th ed.). Routledge.

Supplementary Material(s): 
Belobaba, P., Odoni, A., & Barnhart, C. (2015). The global airline industry (2nd ed.). Wiley.
Wensveen, J. G. (2018). Air transportation: A management perspective (9th ed.). Routledge.
Kotler, P., Bowen, J. T., & Makens, J. C. (2016). Marketing for hospitality and tourism (7th ed.). Pearson.
Kotler, P., & Keller, K. L. (2016). Marketing management (15th ed.). Pearson.
Talluri, K. T., & Van Ryzin, G. J. (2005). The theory and practice of revenue management. Springer.
Holloway, S. (2008). Straight and level: Practical airline economics (3rd ed.). Ashgate Publishing.
Graham, A. (2018). Managing airports: An international perspective (5th ed.). Routledge.
International Air Transport Association. (2023). Airline marketing and digital transformation report. IATA.
Khan, S. (2021). Artificial intelligence in airline revenue management and personalization. Journal of Air Transport Management, 92, 102018. https://doi.org/10.1016/j.jairtraman.2021.102018


	Assessment/Değerlendirme

	Attendance/Derse devam
	 5%
	

	Homework/Ödevler
	15%
	
	
	
	

	Project-Seminar
	15%
	
	
	
	

	Midterm Exam/Vize sınavı
	20%
	Written
	
	
	

	Quizzes
	10%
	
	
	
	

	Final Exam/Final sınavı
	35%
	Written
	
	
	

	Total
	100%
	
	
	
	

	
ECTS Allocated Based on the Student Workload

	Activities
	Number
	Duration (hour)
	Total Workload (hour)

	Hours per week (Theoretical)
	15
	2
	30

	Presenting of observations and tutorials as report
	5
	3
	15

	Preparation of the homework
	5
	3
	15

	Quizzes
	1
	11
	11

	Supervision
	1
	14
	14

	Final Exam
	1
	11
	11

	Total Workload
	96

	Total Workload/30 (h)
	3.2

	ECTS Credit of the Course
	3




